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Group/Individual Computer Tailored
Counselling Interventions
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N 29,469 N 13,424
Mean 40.2 Mean 42.5
Median 40.0 Median 42.0
Std. Dev. 11.6 Std. Dev. 11.4

N 23,605 N 11,606

Mean 51.3 Mean 64.7

Median 37.0 Median 45.0

Std. Dev 72.6 Std. Dev 94.6

Max 1,510 (4.1 Years) Max 1,900 (5.2 Years)




10 ‘P’s of Marketing 10,000 Steps

Product
Price
Place
Promotion

PR

i

Pedometers

Partnerships

Policy

Providers

. Political Will/Advocacy
0. Purse Strings

PBoOoo~NO










L& (%)

48+,
Emails, . —
Websites Social networking

Selected mix of:
PA — Diet (Nutrition)

and Health strategies
/ IT supported strategies:
Development into

phone and web portal -Refinement for
+ . extended delivery
S| ¢ Community promotion:
-sms/video msgs
-Behavioural changes
-Evaluation of IT
» Monitoring & automated supported strategies:
nd/of feedback for tailored -reach
programs for men wanting -adoption
« Community promotion to self-manage -implementation
-links/alerts/simple -maintenance

messages
« Tailored programs per
individual profile
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